VIETNAM AIRLINES CORPORATE IDENTITY

In 1993, following restructuring as a state enterprise and designation as the national
flag carrier, Vietnam Airlines (VNA) introduced its first identity - the stylized symbol of
a stork flying across the sun.

A decade later, as part of a major repositioning strategy, the“Golden Lotus"was
introduced to the world with the livery of Vietnam Airlines first Boeing 777 airplane.
The 2003 event marked the beginning of a new era for VNA as an airline and brand.

VNA then rapidly expanded its route network and became one of the region’s largest
and fastest-growing carriers with remarkable success. To enhance its competitive
position in the highly-dynamic market, VNA took measures to update the Golden
Lotus Brandand lauched this refresh brand in 2015 with simultaneous inaugural
deliveries of its new Airbus A350 and Boeing 787 aircraft.

VNA FIRST Cl: 1993-2002
CI DAU TIEN: 1993 - 2002

VIETNAM AIRIINES

ORIGINAL GOLDEN LOTUS Cl: 2002-2015
CI BONG SEN VANG BAU TIEN: 2002-2015

W7 Vietham Airlines

CURRENT Cl: 2015-PRESENT
CI HIEN TAI; 2015-NAY

W2 VietnamAirlines

CAC GIAIDOAN PHAT TRIEN NHAN DIEN THUONG HIEU

Nam 1993, Hang hang khong Quoc gia Viét Nam - Vietnam Airlines (VNA) chinh thiic
hinh thanh véi tu cach la mot don vi kinh doanh van tdi hang khéng, danh dau sura
doi clia biéu tugng con co cach diéu bay ngang qua bau trdi - hinh danh nhan dién
dautién ctiaHang.

Gan mot thap ki sau, VNA gidi thiéu biéu tuong méi - Béng SenVang cling véi hinh
anh doi tau bay Boeing 777 vao ndm 2003 nhu mot sukhdi dau cho chuong trinh
dinh huéng toan dién vé thuong hiéu.

VNA sau d6 nhanh chéng m& réng mang dudng bay va vuon én trg thanh mot
hang hang khéng 16n va phét trién nhanh trong khu vic. Nham ddy manh hon niia
vithé canh tranh trong béi canh thi trudng ngay cang nang dong, VNA tiép tuc cai
tién va lam mdi biéu tugng“Béng Sen Vang'trong nam 2015, cuing thoi diém tiép
nhan doéi tau bay mai Airbus 350 va Boeing 787.

VietnamAirlines e —

—
a M

VietnamAiriines e =3

. h*—'w»vf,:% A

VIETNAM AIRLINES BRAND GUIDELINES | TAI LIEU HUGNG DAN HE THONG NHAN DIEN THUONG HIEU VIETNAM AIRLINES 9



THE UPDATED LOGO POl MGI LOGO

Design continuity was a key criteria for the 2015 update of VNA's corporate identity.  Tiép tuc ké thira va phat huy cac gid tri hién tai dugc xem nhu tiéu chi cot 16i trong

It was important to remain readily identifiable, and successfully represent the viéc xay dung, cai tién Hé théng nhan dién thuong hiéu méi ctia VNA.

currentand future identity of VNA. Logo mdi cliaVNA van bao gém haiyéu té chinh la hinh anh bong sen va dong chir
For continuity, the familiar Golden Lotus symbol was retained. However, the updated  “Vietnam Airlines” Tuy nhién, su tinh chinh vé mau séc, kiéu chirva tilé giip logo mdi
Clfeatures a new customized logotype, refined proportions, and a warmer, more hai hoa, mém maiva dé dang nhan biét hon.

vibrant color scheme. With these updates, the new logo is more modern, friendlier,
and easier to read, but itis still easily recognized as VNA identity.

UPDATED LOTUS CORPORATE SIGNATURE: 2015
LOGO MQI

THE LOTUS SYMBOL BIEU TUONG HOA SEN THE LOGOTYPE
» Design unchanged, but = Thiét ké khong thay déi, = Enhanced legibility
larger proportion kich thudc 16n hon with more uniformity

of letter strokes and
increased proportion of
lowercase letters

= Slightly lighter and = Mdu vang tudi sang &
brighter gold color nhe nhang han

= Warmer and slightly
lighter blue color

PREVIOUS LOTUS CORPORATE SIGNATURE: 2002-2015
LOGO CU

MVietnam Airlines

PHAN CHU CUA LOGO
= Cdc nét chr dam, ro
rang, tao tinh dong nhat
va tng do nhan biet

« Mdu xurjh sang, nhe
nhdng & am ap hon

W7 Vietnam Airlines
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THE LOTUS SYMBOL BIEU TUGNG HOA SEN
VNA's lotus symbol is a stylized representation of one of the Vietnam's most Biéu tuong ctiaVNA la hinh anh cach diéu dugc ldy cdm hiing tirhoa sen - mét trong
treasured icons - the lotus flower. Since ancient times, it has been a representation nhing hinh dnh ddc trung ctia dat nudc Viét Nam. Tt xua dén nay, sen la loai hoa
of beauty, perseverance, and enlightenment, and it continues to play an important tugng trung cho vé dep tuai sdng, cao sang, thuan khiét, va ludn gitrmat vai trd quan
rolein the country’s cultural heritage. Since its original introduction in 2002, VNA's trong trong nén di san van héa clia dat nudc. Biéu tugng Bong sen vang clia VNA
Golden Lotus brand has achieved remarkable success, and the distinctive symbol dugc gidi thiéu lan dau vao nam 2002 va da dat dugc nhing thanh cong déang ké
has gained recognition and respect around the world. cling nhu dugc ghinhan trén toan thé gidi.

THE INSPIRATION THE LOTUS SYMBOL

NGUON CAM HUNG BIEU TUONG HOA SEN

VNA's unique symbol represents the blossoming lotus
flower with its petals reaching out in a spirited and
inviting gesture. The stylized golden silhouette also
resembles a star - radiating energy and optimism.
The precisely drawn symbol is rendered with smooth
flowing curves, successfully depicting a warm and
graceful image.

Hinh anh cach diéu mé phong doa sen vang bing na.
Trong d6, mbi canh sen thé hién sy chuyén minh manh
mé, nd luc vuon tai tdm cao méi ciing véi séc vang lép
Iénh ggi lién tudng dén hinh dnh ngdi sao tran day ning
Iugng va tinh than lac quan. Biéu tugng hoa sen dudc thé
hién béing nhimg dudng cong mém mai ciing mang dén su
duyén dang va am ap.
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CORPORATE SIGNATURES: LOCK-UP LOGO CONFIGURATIONS

The corporate signature, also referred to as the logo, is the primary visual identifier
forVNA. Comprised of the lotus symbol and logotype combined (locked-up) in
fixed relative proportions and positions, there are two basic configurations of the
signature - horizontal and vertical. These configurations can be reproduced in
positive or negative, depending on the background contrast.

VNA logos should always be implemented consistently and conspicuously in order
to support effective identification of communications, facilities and equipment, and
to promote the VNA brand.

POSITIVE HORIZONTAL SIGNATURE
BO CUC DUONG BAN - NGANG

Wz vietnamAirlines

POSITIVE VERTICAL SIGNATURE
BO CUC DUONG BAN - DOC

VietnamAirlines

LOGO VIETNAM AIRLINES: BO CuUcC

LogoVNA bao gém 02 yéu t6 chinh la biéu tugng bong sen vang va phan chir
Vietnam Airlines dugc sép xép theo tilé va vi tri c6 dinh. Logo c6 haibd cuc co ban -
ngang va doc dugc thé hién dudi hinh thic am ban (nén xanh) va duong ban (nén
trdng) tly thudc vao dé tuong phan véi mau nén clia khu vuc dat logo.

LogoVNA cén dugc thé hién déng nhat va rd rang dé tang kha ndng nhéan dién hinh
anh va hiéu qud qudng ba thuong hiéu.

NEGATIVE HORIZONTAL SIGNATURE
BO CUC AM BAN - NGANG

\ViSGEMIA I ES

NEGATIVE VERTICAL SIGNATURE
BO CUC AM BAN - DOC

VietnamAirlines
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VIETNAM AIRLINES/SKYTEAM LOCK-UP LOGO

VNA became a member of the SkyTeam (SKT) alliance in 2010. As a SKT member,
VNA is required to display the Vietnam Airlines Skyteam (VNA/SKT) Lock-up Logoin
most commercial implementations. The VNA/SKT Lock-up Logo combines the VNA
signature with the SKT “Bug"in fixed (Lock-up) configurations.

POSITIVE HORIZONTAL SIGNATURE
BO CUC DUCNG BAN - NGANG

22 Vietnam Airlines “Z)

POSITIVE VERTICAL SIGNATURE
BO CUC DUONG BAN - DOC

VietnamAirlines %)

LOGO VIETNAM AIRLINES KET HGP SKYTEAM

Ndm 2010, VNA trd thanh thanh vién chinh thic ctia Lién minh hang khong
Skyteam(SKT). Nhu cac thanh vién khac trong lién minh, logo clia VNA dugc yéu cau
gdn vai biéu tugng SKT trong hau hét cac hoat dong thuong mai. Logo VNA két hap
SKT 1a mot thé théng nhat, cd dinh va khong duagc phép thay déi.

NEGATIVE HORIZONTAL SIGNATURE
BO CUC AM BAN - NGANG

¢ AM:

VietnamAirlines :#)

NEGATIVE VERTICAL SIGNATURE
BO CUC AM BAN - DOC

Vietnam Airlines iz
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BRAND NOMENCLATURE

The purpose of brand nomenclature is to organize the names and language used
by a company to identify, describe, and differentiate itself and its products. Effective

TEN GOI SAN PHAM, DICH VU

Tén goi cac san pham, dich vu dugc thiét ké pht hop, tao su lién két va tuong déng
véi cac hinh dnh khéc nam trong Hé thong nhan dién thuong hiéu.

nomencature works synergistically - enhancing meaning, relevance, and retention.
The ultimate goals are to create interest, influence perceptions, and motivate action.

AIRPORT LOUNGE
PHONG KHACH BONG SEN

LOTUS LOUNGE

CABIN CLASS NOMENCLATURE
HANG GHE (PHO THONG/PHO THONG BAC BIET/THUONG GIA)

ECONOMY
PREMIUM ECONOMY
BUSINESS

INFLIGHT MAGAZINE
TAP CHI HERITAGE

HERITAGE

INFLIGHT ENTERTAINMENT
HE THONG GIAI TRTLOTUSTAR

L OTUSTAR

INFLIGHT DUTY FREE SHOPPING ~ _
CHUGNG TRINH BAN HANG MIEN THUE LOTUSHOP

LOTUSHOP

FREQUENT FLYER PROGRAM
CHUONG TRINH BONG SEN VANG

| OTUSMILES

MEMBERSIP TIERS R
HANG THE (BAC/TITAN/VANG/BACH KIM)

SILVER
TITANIUM
GOLD
PLATINUM
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